Birmingham Proves Great Host
for SDLS

SDLS 2018 IN BIRMINGHAM
WAS ANOTHER SUCCESS-
FULSEFASHOW. WITH OVER
100 BOOTHS AND JUST UN-
DER 400 ATTENDEES, THE
SHOW WAS A GREAT SUC-
CESS.

”What a great show”, offered
SDLS Chair Mark Watkins, “and
I really have to tip my cap to the
SEFA Board, Show Management,

: and all the people who worked so
hard to put it all together. We knew moving the show out of our traditional area that we
would have a slightly lower attendance, but we also knew that in doing so we were better
serving our members and attracting a whole new audience. Cleaners in our area have never
had an opportunity like this, and I think the cleaners in the area really appreciated it. I think
it is important to give vendors, exhibitors, and even attendees the opportunity to experience
something new.”

Drawing cleaners from around the SEFA area as well as from across the country, SDLS
proved to be a great value for the attendee and the exhibitor. On-site reactions from the
exhibitors was tremendous. It was a first class show, in a great city, and the people that
attended were serious buyers and committed to enhancing their businesses.

SDLS IN REVIEW

The Convention activities kicked off with a great tour of the M & B Hanger manufacturing
plant in nearby Leeds. SEFA chartered two buses to bring attendees to the plant where they
were able to see the amazing production capabilities, including their use of cutting edge
technology they developed including robotics.

Then the festivities became a lot more social with Friday Evening’s a cocktail party on the
show floor Friday Night. The event featured great food, good drinks, and a great opportu-
nity to meet drycleaners and exhibitors from around the country in a relaxed environment.

Saturday opened with two terrific workshop. The first featured Brian Rasheed, a mar-
keting and social media expert. The room was filled to capacity as he explored ways to
leverage your marketing and community relations opportunities at a very low cost. He
demonstrated ways companies can utilize the tools available in today’s marketplace and
really enhance your companies profile in the community and in the industry. He discussed

Continued on page 7
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EXPERIENCE THE SPEED OF TOUCH

The Fabricare Manager touchscreen terminal speeds
up order intake with a touch of the screen.

Fabricare Manager knows dry cleaning. That's why POS FEATURES:
we designed a point of sale solution to improve

~ A User-Friendly Touch Screen
every aspect of your dry cleaning business.

Ultra-Secure Card Processing
The touchscreen terminal allows you to speed up Customizable Pricing Controls
order intake by logging garments, care instructions

' _ Industry Leading 24/7 Support
and more-right at your fingertips.

Targeted Text & Email Notifications
Feel the difference Fabricare Manager POS Third-Party Integration Options
system makes in your daily work-flow. Robust Route Management
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PRESIDENT'S MESSAGE...

Thank you!

THANK YOU! OR SHOULD | SAY “MY
PLEASURE”? TWO PHRASES THAT ARE
INTERTWINED YET SOMETIMES WE
DON’T USE THEM ENOUGH. I'LLGETTO
HOW PEOPLE USE THOSE PHRASES IN
A JUST AMINUTE.

First off, let me say “thank you” for a wonder-
ful SDLS (SEFA) Show that we just wrapped
up in Birmingham, AL. By most accounts, the
show was a success. And how do we measure
success for a trade show? The show sold out
its” allotment of hotel rooms at the host hotel
which meant cleaners and vendors alike were
going to attend, vendors that SEFA Board Mem- :
bers spoke to had brisk sales in terms of selling  Having a ittle fun at Top Golf
equipment and other goods. The educational  Saturday Night of the SDLS
seminars were very well attended, and we saw a significant amount of new people that
had never attended a regional tradeshow. In addition, M & B Hangers had a few bus
loads of attendees doing a tour of their hanger facility in Leeds, AL.

Now onto the phrases of “thank you” and “my pleasure”. I’m pretty sure if we were all
asked what business uses the phrase “my pleasure” our response would be Chick-fil-A.
It is ingrained into their training and their corporate culture. Chick-fil-A understands
who they are and what their mission is. In fact, Chick-fil-A studied using the term
“thank you” and felt that it had lost its’ meaning and believed using “my pleasure” had
a profound effect when handing customers their orders. Think about that for a min-
ute. Customers of Chick-fil-A have no problem forking over about $9 for a chicken
sandwich, drink and French fries and yet, as cleaners, we have to explain to a large
number of our customer base why a machine-pressed dress shirt is anywhere from
$1.50 to $4.00.

As a member of DLI, I use their partnership with MarketWise Consulting Group to
perform secret shopping at my three locations. Take a guess at what we score low
on for our evaluations? Saying “thank you” when a customer comes in and picks up
their order. It drives me crazy because I feel that it is not a training issue but more a
cultural issue. A cultural issue across the board! I frequent several local businesses
here in Knoxville of which I personally know the owners. I would say that 85% of the
time, the CSR or counter person fails to say “thank you” at the end of the transaction.
These fellow owners report the same thing for my business. How do we change this?
Training, training, and more training, I suspect.

Again, | want to say “thank you” and “my pleasure” to all of you who attended the
show in Birmingham, AL. Thanks to Leslie Schaeffer and Peter Blake for all that they
did in setting the show up. Thanks to Mark Watkins and everyone at M & B Hangers
who were gracious hosts in Birmingham, AL and thanks to all the SEFA Board Mem-
bers who devote their time, energy and money to OUR organization.

Don Holecek,

Crown Cleaners
(865) 584-7464 / Don@crowncleaners.com
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BUSINESS ENHANCEMENT...

SEFA Pilots New Unclaimed Garment Cost

P~ ‘ AT THE SDLS
SHOW IN BIR-
MINGHAM, SEFA
MEMBERS WERE
ABLE TO SIGN UP
FOR A BRAND-
NEW PROGRAM
THAT WILL BUY
THEIR DEAD IN-

VENTORY.

L

=" UnC o ¥

Dead inventory is clothing that customers have not picked up and
is past a drycleaner’s holding period policy and past the bailment
period for their state. The program will pay members for these
clothes and help offset their lost revenue. Member drycleaners
sign up and receive free shipping labels and bags to send their
dead inventory to our partner, Unclaimed Baggage Center (www.
unclaimedbaggage.com). Everyone who signed up received bags
and shipping labels to get started as soon as they got home. People
were excited to have an option to earn some revenue from their
dead inventory and an opportunity to improve their inventory pro-
cesses.

Unclaimed Baggage Center is buying these clothes to sell in their
40,000 square foot retail store in Scottsboro, Alabama. They have
been in business since 1970 selling salvaged items lost in the trav-
el and transportation industries. Unclaimed Baggage is working
with us to find more diverse sources of unclaimed items that they
can connect with their guests and give these items a new home. To
learn more and sign up, email: drycleaning@unclaimedbaggage.
com.

HOW IT WORKS

The program is designed to be simple, when you complete your
inventory and have more than 25 acceptable items available send
the bag of items to Unclaimed and include a very simple form to
ensure your payment is sent to the right location (shipping is free
to you). Unclaimed Baggage will open the bag and pay you for
any items they can sell in their store.

Any items that cannot be sold, will be donated to charity or re-
cycled if possible. You are not paid for items that cannot be sold
and they cannot return items. Items cannot be sold if they are very
out of fashion, worn, damaged, or stained. You should dispose
of these items before sending your dead inventory to Unclaimed
Baggage. Payment will be made within 90 days of the day your
bag is received.
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Recovery Program at SDLS

Accepted sellable items are paid at the following set prices:

e $1 for children’s items, gloves, scarves, hats, ties, and other
miscellaneous accessories

e $2 for men’s and women’s shirts, pants, or skirts

* $5 for men’s and women’s coats, jackets, dresses, pairs of
shoes, and handbags

*  $10 for formalwear and wedding dresses
e  Bedding, linens, and underwear are not accepted

The Drycleaning Inventory Program is just launching, so expect to
receive more news and changes to the program over the next few
months. SEFA is piloting this program with DLI and Unclaimed
Baggage Center. This is a great opportunity for members to im-
prove their profits by getting paid for dead inventory as well as
improving their inventory policy and processes. The Unclaimed
Baggage team welcomes your feedback. Send them your ques-
tions and comments at drycleaning@unclaimedbaggage.com.

SMITH'S DRYGESTER
PRE-SPOTTER

Removes stains better than any
other product you use or we will
refund your purchase price.

SMITH'S DRYGESTER
PRE-SPOTTER

PRE-SPOTTER-LEVELLER
AND DRYSIDE SPRAY SPOTTER
HAND BRUSHING SOLUTION AND CHARGE SOAP
ACTIVATOR ALL IN ONE

Smith's Drygester is an all-purpose wet-side and
dry-side pre-spotter formulated to be used on all
unidentifiable stains and designed to work with all

hydrocarbon based drycleaning solvents and Perc. oMo

Albumin + Mik - Vomit

Save time and money on unknown stains, Smith's
Drygester Pre-Spotter will be your first and last
pre-spotting option to tackle tough stains.

The original All-Purpose Pre-Spotter for
use on all unidentifiable spots and stains

Removes:
= Albumin
» Removes wet-side and dry-side stains = Egg
Unique formula allows Drygester to perform equally well on both = Gravies
sides of your plant.
= Blood
» Safe on all colors and fabrics = Grass Stains
Drygester is not affected by steam or water and is safe to use on all = Oil
colors and fabrics.
=Ink
. g s = Odors
» Reduce time scrubbing stains Tar
Triple detergent formula digests stains with unmatched power. .
= Shoe Polish
. s = Makeu|
» Improves cleanliness of the entire load aMa dicises
When used for pre-spotting, Drygester works as a charge soap improving
the cleanliness of the entire load =Gum
= Food Stains
» Rinses with solvent or water = Red Clay

Our all-purpose pre-spotter formula is designed with your efficiency in mind. Use

= Perspiration Salts
Drygester on both sides of your plant for no hassle spot removal.

= Animal Waste
= Human Waste
= Glues

=and more....

» Effective Leveling Agent

Safely reduce or eliminate disposition on your finest fabrics

Q (252)793-2579

@ smithbrotherscompany.com

N4 info@smithbrotherscompany.com
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P O S E I D O N Den}onstrution

TEXTILE CARE SYSTEMS Location Near You

A NEW KING OF THE SEA
IS HERE... True WetCleaning!

DISTRIBUTED BY:

Laundry Pro

'« of Florida inc.
ON-PREMISE & COIN OPERATED LAUNDRY SYSTEMS

3920 Holden Road
Lakeland., FL 333811
(800) 232-5736 (863) 701-7714
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Reap the benefits of

social media marketing

You’re busy running your

W_i t h O u t Wa S tin g business & doing the tasks

that YOU do best!

Valuable time & mOHGY! Don’t let your

-

We do all the creative work and heavy lifting,
while you stay in full control with 100%
approval of all posts before they post.

Learn more today:
Glikstorm.com/sefa

social media
presence fall
to the wayside.

®
We’ll help you post consistently, with engaging
content that your customers will ENJOY reading!
We’ll also expand your social media presence to

include platforms you may not be taking
advantage of—with Twitter being #1!

As part of your SEFA
membership, you’re
entitled to a savings of
25-34% off our regular
fees! Plans start at just

$249 per month.

3 YouTube




A GREAT CONVENTION...

Scenes from Birmingham

Continued from page 1

the use of Facebook, Instagram, and other so-
cial media platforms -- but also showed ways
you need to focus on your own key strengths
when doing so. He stressed you need to de-
velop a plan that you can feel comfortable
with and excel with.

The second workshop was almost standing
room only as James Peuster tackled one of
the most common concerns facing all small
businesses: “I Can’t Find Good Help”.
Throughout his presentation, he provided
tips, advice, and tools you can use to help
build your staff. He also showed what you
need to be doing constantly -- even when you
think you have a complete staff-- so you are
ready when your needs arise.

“Theses two programs were amazing”, of-
fered Glen Kotval who travelled all the way
from West Virginia, “and so beneficial for my
business. I have so much to learn, and this
was a tremendous forum to really understand
the industry. I learned enough from these
two sessions to recover my whole investment
in the show.”

(Scenes from SDLS 2018, From top left, clockwise)
It was almost standing room only at the workshops,
attendees young and old were amazed by M & B’s

When the doors opened to the SDLS on Sat-
urday, the crowds started coming in. With

live demonstrations throughout the day, peo-
ple stayed for the duration.

“The crowds really started building right

away,” observed Show Manager Leslie Schaeffer. “There was a
good flow of people through the door -- and when the workshops
ended, it got very busy, very quickly.

After the show floor closed, people headed to SEFA’s Membership
Reception -- a great way to end a productive day. People got the
chance to mingle, talk, review all they had seen and learned about
in a social setting.

SUNDAY RECAP

Sunday’s program again featured two excellent workshops. The
first featured Jim Groshans, FabriCoach.com, who explored the
team dynamic between front counter staff and the production staff.
He looked at Customer Service from the team-building approach.
In order to achieve outstanding customer service, the entire team
has to understand the process. The front counter staff needs an
understanding of what happens during the cleaning process, and
the production employees need to understand the dynamics and
challenges the counter staff face. It is a complete team, and we
have to train that way.

The second program featured celebrated author, Krista Clive-
Smith. Her presentation focussed on the key tenement to an ef-
fective brand: Get. Noticed. Be Remembered. That is what small

robotics during the plant tour, great food & drink made
Friday a great opening, and there was plenty of time to
reconnect with old friends!

businesses are striving for, recognition. In all aspects of market-
ing, from your packaging, to your website, to your social media
use and even down to your community involvement, you need to
develop a message and a brand. You need to be consistent.

“Krista is a dynamic personality,” commented Peter Blake, SEFA
Executive Director, “and a fantastic speaker. She blends her per-
sonal experiences with her drycleaning experiences which are
based mostly as a consumer, to really tap into the needs of the
drycleaners. I have heard her speak a handful of times and each
and every time I come away with pages of notes. I learn something
new each time. To me, that is the hallmark of a terrific program.”

SDLS OVERVIEW

The SDLS was a success on all levels. One of the most critical
benchmarks of success is the engagement of the attendees. Based
on exhibitor feedback, and from the obvious crowds at the semi-
nars and workshops -- SEFA hit a home run.

“We are very proud of our Convention & Exhibit”, observed Don
Holecek, SEFA President, “and we are really pleased with the
whole event. With live equipment operating, live spotting dem-
onstrations, and even seminars on the show floor -- the SDLS was
the place to be!”

Visit sefa.org for more pictures and info on SDLS!
MAY/JUNE 2018 / 7



MANAGEMENT ASSISTANCE...

SEFA Sweepstakes Winners Announced

FOR THE SECOND TIME, SEFA CHOSE TO GIVE THE
GIFT OF MEMBERSHIP AT THE SDLS!

The SEFA Board voted to award five, one-year, Silver Member-
ships to non-members and five, $300 SEFA Certificates to current
members. In order to qualify for the drawing, attendees simply
had to register in advance, and attend the SDLS. If someone
didn’t attend the show who was chosen, the Board would re-draw
from the names of the people who did attend. SEFA wanted to pull
one members and one non-member from each of its five states.

“We are proud of the value we offer the membership”, commented
Don Holecek, SEFA President,” and we are excited to demonstrate
that value to our new members. We have added an extra value
this year, however. Each of the new members is being assigned a
SEFA Board Member as a ‘membership mentor’ to help them uti-
lize the membership. We really want to make sure it isn’t wasted,
and the members are getting the full value of what we offer.”

THE FREE MEMBERSHIP WINNERS

Winners of the free membership are entitled to all the DLI/SEFA
membership benefits in the silver level this includes:

DLI Encyclopedia of Drycleaning, DLI App, FREE Website
2 Free Garment Analysis, DLI Hot Press, Monday Morning Mar-
keting Tips, and much, MUCH, More!

The winners were:

Deluxe Cleaners
Birmingham, AL

All Star Cleaners
Bolivar, TN

J and J Colonial Cleaners
Washington, GA

Waters Dry Cleaners
Bluffton, SC

Touch of Class
Vero Beach, FL

“Congratulations go out to the winners -- and a big welcome to the
SEFA/DLI Membership”, expressed Don Holecek, SEFA Presi-
dent. “It is our sincere hope you put your membership to work for
you and you experience the value we all know is there. We hope
you will come to see what a tremendous value there is for you, and
you remain with us for a very long time!”

THE FREE MEMBERSHIP UPGRADES

The following members were chosen by random drawing to re-
ceive $300 SEFA Certificates which are redeemable for any SEFA/
DLI program or service. This includes Education Programs,
Membership Upgrades, Certification, Brainstorming Conference
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in January, or any of a litany of business building opportunities.
The winners were:

Master Kleen Drycleaning
Columbus, GA

Hatchers Cleaners
Sevierville, TN

Modern Cleaners
Pensacola, FL

B & S Drycleaners
Brunson, SC

Mark’s Quality Cleaners
Birmingham, AL

“Thank you to all the members who attended the SDLS, and we
hope the winners put their memberships and added programs to
work,” offered Holecek.

New member welcome kits will be sent out to the membership
winners, and they will each be contacted by a SEFA Board Mem-
ber welcoming them to DLI/SEFA Membership.

|
America’s Most Recommended Specialty Cleaner

OVER 1,200 DRY CLEANERS, MANUFACTURERS AND RETAILERS
DEPEND ON ARROWS SKILL AND PROFESSIONALISM

« Leather & Suede Cleaning
& Refinishing
-« Leather & Suede Handhags
* Leather & Suede Repairs
« Designer Leathers
« Shearlings
* UGGS
Trim Cloth & Leather
ined Le s
fessional Fur Cleaning
+ Wedding Gown Cleaning &
Presevation
pweaving & More

LEATHERCARE SERVICES




Equipment-Parts Warehouse Sales Event!

NEmEE Machines;

© Dry-Cleaning Machines Great Pricing

HXL 8018-C

of
;0 .

© UNION HL-860

40LBS

New model available for K4(40/Ib and 60/Ib) with new low price.

UNIPRESS. ) Huebsch. =Fulton r.ion soies

© Up togo + Shirts/HR © Galaxy™ Washer-Extractors © Wet-Cleaning Machines
- Tumble Dryer Y .o

: : . R i
?'; S T et RS

)
o
f
i
HURRICANE ,
HS2 -
FB-F
www.GSLAUNDRY.co

UNIPRESS =il (ely ) Ajax dsell (B0 I | @rite-temp
@Iluebsehm SMC Me Gz

S
S
g
3
—
(72)
g
=]
o
&
'u
=
5
<
o
-
9]
=
3
o
x
Q

Toll Free :1-800-875-4756 Tel: 770-343-8455

DRY-CLEANING-COIN LAUNDRY-OPL www.gslaundry.com

benprema@gslaundry.com G U LF STATES

4035 Nine Mcfarland Drive, Alpharetta, GA 30004 ® LAUNDRY MACHINERY COMPANY




HONORING A SEFA LEGEND...

Buster Bell Awarded “Diamond Achievement”

THE DRYCLEANING &
LAUNDRY INSTITUTE PRE-
SENTED WALTER “BUSTER”
BELL WITH THE DIAMOND
ACHIEVEMENT AWARD,
DL’'S HIGHEST HONOR,
JUNE 7 AT THE SOUTH
EASTERN FABRICARE AS-
SOCIATION'S  SOUTHERN
DRYCLEANERS SHOW.

Through the course of his life,
Bell repeatedly demonstrated
his passion as a champion for every cleaner. His belief in a bet-
ter industry caused him to strive to develop certification programs
cleaners could use to offer the best, and safest, services.

At 86, Buster keeps his finger on the pulse of the industry by call-
ing on contacts in every corner of the country and every aspect
of the business. Eldridge Cannon of Cannon’s Costal Cleaners in
Brunswick, Georgia, said Bell will talk to a soap manufacturer and
find out what’s new with detergents. He’ll know about new equip-
ment before it becomes public. He warns cleaners about problem
garments because his friends in the industry will mention this to
him. “He might say, Houston, Texas, is seeing this sort of problem
with jeans. You may want to look out for that,” Cannon said.

Cannon said any cleaner willing to listen to Bell will benefit. “He
will push you to the next level in any part of the business, be it cus-
tomer service, automated bagging, cleaning quality, you name it,”

ALLIED TRADE UPDATE...

he said. It can be hard for an operator to see his point when they’re
feeling overwhelmed with personnel problems, equipment issues,
or other problems, but his advice always leads to a better bottom
line, Cannon said. “He’s a giver. He just gives and gives and gives
and asks for nothing in return,” he said. “I can never repay all he
has done to help me grow my business. Buster’s help has made me
millions,” he said.

Fabritec’s John Jordan said Bell’s commitment to quality raises
the bar for the entire industry. “He’ll tutor anyone who wants to
learn,” he said. “His innovations and boundless energy make him
a great mentor for young cleaners and people who want to produce
the best quality,” he said. Jordan thinks of Bell as a research engi-
neer for the industry, “We call him Research South,” he said.

Buster was active in the original South Carolina Cleaners Asso-
ciation and served as President twice. He was President when the
group joined the South Eastern Fabricare Association and served
as SEFA President as well. Bell was awarded “Director Emeritus”
status with SEFA and still remains active with the association.

DLI salutes Walter “Buster” Bell and thanks him for his countless
contributions to the industry. DLI’s Diamond Achievement Award
is a rare honor reserved for the most exemplary industry service.
It has only been presented to a handful of industry legends. Bell
joins the company of Barney Deden (1999), Stan Golomb (2001),
Chris Edwards (2005), Jeff Miller (2007), Sid Tuchman (2011),
Don Fawecett (2015). DLI intends to present a posthumous Dia-
mond Achievement Award to Milt Chortkoff’s family at this fall’s
California Cleaners Association convention.

FabriClean Supply Bolsters Management Team

FABRICLEAN SUP-
PLY RECENTLY AN-
NOUNCED SEVER-
AL PROMOTIONS
AND APPOINT-
MENTS TO ITS EXECUTIVE MANAGEMENT TEAM.

Clean Supply
ﬂ_/_-

Trevor Hericks who has served in numerous operational and man-
agement roles since joining the Company in 1998 has been pro-
moted to President.

Jeff Joyce has been named Vice President-Administration. Jeff
has extensive distribution management experience and currently
serves as the Company’s controller.

Canessa Hericks joined the Company in 2001 and has broad expe-
rience managing administrative functions. Canessa has been pro-
moted to Chief Information Officer, a role that includes managing
computer and communication systems as well as human resources
and internal audit.
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Joann Sheridan has been named Director of Purchasing. Joann has
been involved in the industry purchasing for Dallas Tailor, Phenix
Supply and Fabriclean Supply for the past 24 years.

Other key members of the senior management team include Hop-
py Williams who has served as Vice President Operations for more
than 20 years and Orville Johnson, a 30 year industry veteran who
serves as Vice President Sales and Marketing.

According to Jim Hericks CEO, “These organizational changes are
designed to support the Company’s continued growth by placing
proven, experienced managers in more senior roles.”

FabriClean Supply is America’s largest local source of operating
supplies, solvents, chemicals and janitorial supplies for profes-
sional drycleaners and laundries. With distribution centers in 18
cities, FabriClean provides customer friendly service from West
Texas to South Florida and from Kansas to Virginia and points in
between.



SDLS EDUCATION...

Leland Waite Takes the Gavel as New DLI President

THE BOARD OF DIREC-
TORS OF THE DRY-
CLEANING & LAUNDRY
INSTITUTE ELECTED
LELAND WAITE, OWNER
OF WAITE'S CLEANERS
IN MOBILE, ALABAMA,
PRESIDENT OF DLI FOR
THE 2018-2019 TERM.

Waite started his career in the
cleaning industry after gradu-
ating high school in 1976. “I tell people that, after that, I went to
the college of Hard Knocks,” Waite wrote in his inaugural “From
the President” column in Fabricare Magazine.

Waite began volunteering with the South Eastern Fabricare Asso-
ciation (SEFA) Board of Directors in the early 1990s and served
as SEFA President from 1998-1999. He joined the DLI Board of
Directors in 2010 as the District Three Committee Member, then
became elected to the District Three Director position in 2013. In
2016 the Board elected Waite to the Executive Committee as DLI
Treasurer. He served as President-Elect in 2017.

Waite believes members are best served by being active in both

DLI and their regional associations. “The knowledge I obtained
while serving on the SEFA Board was priceless,” he wrote. Part
of that manifested in his joining a management group, he said.
Helping members get the best of their membership is at the top
of Waite’s list of goals for his term. “We hear it all the time: What
does being a member do for me? There is a list a mile long,” he
said. “If you go online to DLIonline.org or call 800-638-2627 they
will tell you.”

Waite is actively involved in his plant’s day-to-day operations. He
said he gets dirty every day, cleaning, spotting, pressing, or work-
ing on his equipment. Waite said DLI welcomes all cleaners, from
those who run their business from behind a desk to those who work
in the trenches everyday.

Waite said his son, Clifford Waite, taught him to focus on running
the business instead of letting the business run him. “I had a hard
time releasing responsibility. I have learned this is the correct way
to run a business. It only took me 36 years to find out. When I have
to work in production because of someone being out sick it puts
me back to my roots,” he said. “My son has demonstrated that in
today’s world of the millennials we have to focus on customer ser-
vice and marketing,” Waite said. He is working to keep his focus
on the bigger picture and guiding the business as his son suggested.

Heat Seal Presses, Heat Seal Labels

EzPi

garment labeling experts since 1989

and Genuine Rope-Ties

You Deserve the Best!

The Ultimate Heat Seal Machine
Proudly made in the U.S.A. ¢ Built to OSHA standards

custom solutions for all budgets

Toll Free

877.906.1818
WWW.ezpi.us

Choose from 3 models, 7 different interchangeable
lower platens and single or dual heated platens /

o Eliminate paper tags
with text and barcode
labeling solutions

¢ Operator Error Detections
e Only weighs 15 Ibs
 |deal for retail countertops

e Automatic fabric thickness
adjustment

o Lifetime Free Technical

These Products ar
Support

Recommended by the

¢ Small footprint
Consultants You Trust!

2YEAR
WARRANTY

48

Genuine MBH Rope-Ties
Stop Shaking Out Shirts.
Save time. Save money.

Don't be fooled by cheap inferior ones!
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o Platinum Sponsor

% i east coast

drycleaning equipment

Ameriprise @

Financial
Alderman, Laney, O’Brien & Holt

e Gold Sponsor

QE sankosha.

SEIT2

The fresher company.

(\

my3

HANGERS

o Silver Sponsor
W‘[ean Supply
~—4

UIVIPRESS.
@)ﬁrensicf

OFIRBIVIATIC

compass T
gﬂmx Ty
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Unclaimed
Baggage

i

Sponsors Add Value for
All Drycleaners

SEFA WANTS TO THANK ALL THE SDLS SPONSORS FOR
HELPING TO MAKE THIS YEARS EXHIBIT AND CONVEN-
TION ONE OF THE BEST IN THE COUNTRY..

“We look at the SDLS as a tremendous membership benefit,” observed
Don Holecek, SEFA President, “and our sponsors really help us to
make a difference in the industry.”

Sponsors of the event are all listed to the left of this article -- as well as
on the SEFA website: www.sefa.org.

SEFA used the support of the sponsors to enhance the show experience
for all attendees including the Friday Night cocktail party, the member
reception, and the shuttle bus taking people to tour the M & B Hanger
Manufacturing Plant located in the area.

“I can’t say enough about the commitment these companies have
shown for not only our members, but the industry as a whole,” stated
SEFA Executive Director Peter Blake. “It is through their continued
support that we are able to be one of the best regional drycleaning as-
sociations in the country. SEFA now offers $8,000 per year in schol-
arships to DLI. Under a brand new program, SEFA has set aside up
to $10,000 in scholarships so members can bring educators into their
own individual plant. SEFA has also set aside money to help fund
necessary regulatory efforts like the Florida Drycleaners Coalition.
We can only do things like this because of things like the SDLS and
through the sponsorships of these companies.”

When you are looking to companies to purchase products and ser-
vices, look at the list beside this article -- as well as the list of allied
trade members. These are the companies who continually invest in the
future of our members and the industry.

(From top left, clockwise) Saturday
Night Cocktail Reception, Unipress
Booth hosts Shirt Clinic, and M & B
Hanger at Friday’s soft opening.



What does your business need to do
to become EMV® compliant?

Avoid Liability.

Starting October 2015, if your business does not use EMV equipment and.a data breach
or a counterfeit transaction occurs, you may be held financially liable if you have not upgraded.

XX

Increase Security.

New credit and debit cards will use a chip that generates unique data for each transaction,
making it much harder for criminals to duplicate card information and steal data.

XX

Save Money.

Using EMV-compatible equipment may help lower your processing expenses
by potentially reducing compliance fees.

X

LET TRANSFIRST® HELP YOU

NAIL DOWN YOUR
EMV STATUS TODAY

WITH A $199 TERMINAL OFFER.

($495 VALUE)

Upgrade your equipment. Call 800.613.0148
or email DLIStatements@TransFirst.com today!

@ = TRANSFIRST’ DrycleaningcC Laundry Institute

idn t STt i 0 n

*$199 terminal purchase offer valid for new TransFirst customers only. Terminal offer expires May 31, 2015. All accounts subject to credit approval;
some restrictions or exclusions apply. EMV is a registered trademark in the U.S. and other countries, and an unregistered trademark in other countries,

owned by EMVCo. TransFirst is a registered ISO/MSP of: Wells Fargo Bank, N.A., Walnut Creek, CA, and Synovus Bank, Columbus, GA, for Visa® and
TF3893a_DLI0315AD

MasterCard® transactions only.




DLI DISTRICT DIRECTOR UPDATE...

Two for the Price of One

AS SURPRISING AS IT SEEMS
TO DLI BOARD AND STAFF,
MANY OF OUR MEMBERS DO
NOT REALIZE THAT BEING A
MEMBER OF SEFA AUTOMATI-
CALLY MAKES THEM A DLI
MEMBER AND VICE A VERSA.
COMBINING MEMBERSHIPS
GIVES MEMBERS THE BIG-
GEST BANG FOR THEIR BUCK.

DLI provides members with nation-

al representation, an industry-wide
perspective on information, and the resources of a great technical
staff. DLI develops numerous programs, services, and business
tools that assist members throughout the country. A few of the
latest key member benefits include: Effortless Social Media, The
DLI Spotting APP, and the Encyclopedia of Drycleaning APP.

SEFA provides members with local, hometown representation
and a localized perspective on what is happening in the industry.
SEFA also provides you local programming including high-value
educational opportunities and great networking events like our re-

cent SDLS Exhibit in Birmingham. SEFA has a vital role in being
the industry watchdog in the region, and keeps members up-to-
date with all local information. Together, local and national level
memberships create a robust and highly accessible professional
network.

As your District Director my job is to represent your interests to
not only the national association, DLI, but also to your local as-
sociation, SEFA.

Unfortunately, I do not often hear from members as, like me, most
members are always very busy running the business. Please take
a moment to send me an email or give me a call and let me know
how I can make your membership more valuable.

I promise to share your thoughts and suggestions with DLI’s Board
of Directors and SEFA’s management team. I want to hear from
you -- our member -- about ways we can help you and your busi-
ness.

DLI DISTRICT 3 DIRECTOR

Perry Bullard, Owner of B & S Drycleaners
b.laundry@comecast.net, 803-632-2558
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2018 SEFA’S ALLIED TRADES...

A-1 PRODUCTS, INC
Birmingham, AL
(205) 787-1403
www.a-1products.com

A.M. CHEVY EQUIPMENT
Pompano Beach, FL
(844) 802-3247
drdrycleaning.com

APEX INSURANCE
Delray Beach, FL
(561) 272-9683
www.fortheinsured.com

ARROW LEATHERCARE
Kansas City, MO
800-542-7769

CENTRAL EQUIPMENT COMPANY, INC
Columbia, SC
(803) 779-2390
centralequip.com

CLEANERS SUPPLY
Conklin, NY
(800) 568-7768
cleanersupply.com

COMPASSMAX
Falmouth, ME
(207) 781-5590

WWW.compassmax.com

CONSULTING BY LINDA
Nashville, TN
(615) 739-4765

ENVIRO FORENICS
Indianapolis, IN
(317) 972-7870

www.enviroforensics.com

EPSILON PLASTICS
Marietta, GA
(770) 578-4228
www.sigmaplastics.com

EZPRODUCTS INTERNATIONAL, INC
Wauchula, FL
(863) 735-0813
www.ezproductsinc.com

FABRICARE MANAGEMENT
Acworth, GA
(888) 299-9493
www.fabricaremanager.com

FABRICLEAN SUPPLY
Decatur, GA 770-981-2800
Columbia, SC 803-776-7988

Tampa, FL 813-623-3553

Jacksonville, FL 904-696-7688
Nashville, TN 615-254-5192
Knoxville, TN 865-689-1221

Birmingham, AL 205-251-7272

FABRITEC INTERNATIONAL, INC
Lutz, FL
(813) 990-7401
www.fabritec.com

FH BONN COMPANY
Lawrenceville, GA
(678) 472-6202
www.fhbonn.com

GULF STATES LAUNDRY MACHINERY
Alpharetta, GA
(770) 343-8455
www.gslaundry.com

HEARTLAND PAYMENT SYSTEMS
Clarksville, MD
(352) 246-4600
www.heartlandpaymentsystems.com

INDUSTRIAL EQUIPMENT & SUPPLIES
Miami, FL
(800) 969-4766

INTERSTATE CHEMICAL
Lakeland, FL
(863) 607-6700
www.interstatechem.com

KREUSSLER, INC
Tampa, FL
(813) 884-1499
www.kreussler.com

LAUNDRY PRO OF FLORIDA
Lakeland, FL
(813) 300-7148

M&B HANGERS
Leeds, AL
(205) 699-2171
www.mbhangers.com

NIE INSURANCE
St. Louis, MO
(800) 325-9522
www.nie.biz

N.S. FARRINGTON & CO.
Winston-Salem, NC
(336) 788-7705
www.nsfarrington.com

R.R. STREET & CO,, INC
Naperville, IL
(630) 416-4244
www.4streets.com

SMITH BROTHERS
Chapel Hill, NC
(252) 793-2579

THE ROUTE PRO
1-877-DR-ROUTE
www.theroutepro.com

SEITZ, INC.
Tampa, FL
(813) 886-2700
www.seitz24.com

STEINER-ATLANTIC CORP
Miami, FL
(800) 333-8883
www.steineratlantic.com

UNI CLEAN DIRECT, LLC
Cleremont, FL
(321) 297-4286
www.unicleandirect.com

UNION DRYCLEANING MACHINES
McDonough, GA
(404) 361-7775
www.uniondc.com

W.A.G. EQUIPMENT LLC
Mount Juliet, TN
(615) 830-5959
www.wagnashville.com

WHITE CONVEYORS, INC
Cary, NC
(800) 524-0273
www.white-conveyors.com\

WILLCO FORMS
Mike Fleming
(800) 375-3676

Golden City, MO

These suppliers support the work of SEFA as Allied Trades

Members. When you need supplies, equipment or other goods
or services, contact a SEFA Member first.
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WE FIND FUNDS.
WE CLEAN UP.
YOU STAY OPEN.®

It can be alarming to learn that your dry cleaning
business might be responsible for unintentional
environmental contamination. This news doesn't
have to ruin your reputation or your savings. Let us
defend your business, clean up the contamination,
and restore your property value at little to no cost
to you. We take care of all of this, so you can stay
open and run your business.

ENVIRO ferensics

866-888-7911
enviroforensics.com/
stay-open




